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Timeline of industry changes and Telegraph launches

2017

Safari blocks 3rd 
party cookies by 

default

20202018 2019

Firefox blocks 3rd 
party cookies by 

default

GDPR 
effective

Chrome 
announces 

cross-site tracking 
controls

CCPA 
effective

Telegraph 
launches 

registration first 
strategy

Oct 2018 Telegraph 
launches 

subscriber first 
strategy

Oct 2019 
Telegraph 

launches Metrics 
That Matter 

40% of UK browsers 
effectively invisible to 
programmatic buyers 

via cookies

Telegraph 
Launches 

registrations

Apple ITP 2.3
Chrome 

announces end of 
3P cookies by end 

of 2021

Jan 2020 
Telegraph 
onboards 

Permutive DMP 

PWC ISBA 
AOP 

transparency 
report

UK 
lockdown

June 2020 
Telegraph 

launches Unity

July 2020 Telegraph 
launches Texture - 
advanced contextual 
targeting based on 
tone (with Oracle)

August 2020 - Telegraph 
announces 3rd party 
data no longer used for 
advertising targeting*

October 2020 - 
Telegraph 1st party 
data products, 
collectively packaged 
as Telegraph1

June 2018 
Telegraph & 

partners launch 
The Ozone 

Project



What is The Telegraph doing:
 

a subs first strategy in a 

privacy compliant world
 

beyond 3rd party cookies ?







I think we might need to 
adapt the visual a bit - 
Gav, what do you think 
based on the script I’ve 
written?

Demographic data
User profiles

On site behaviour
Content consumption & 
interactions

Interests & preferences
Newsletters & device 
usage

Ad interaction
Campaign exposure and 
clicks

Purchase intent
Product browsing and link 
clicks



Audience targeting

Cookie free, across 
all browsers, and 
privacy compliant 
solution

Increased scale of 
audience segments 

realtime

+136% 
increase in 
targetable 
inventory



Just need one UNITY slide please  - whichever one we have that summarises best



Texture logo 

Channel targeting

Positive & negative sentiment 

7 positive tones



Publisher 1PD Insights
Insights from editorial 
and the ad server 
And our reader panel

Permutive
   Audience insights

     Unity
   insights

Metrics That Matter 





Thank you


